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THE CONSEQUENCES OF MEDICINE ABUSE, including 

emergency room episodes, treatment admissions 

and overdose deaths, have increased dramatically, 

and it is a behavior that is starting in adolescence.  

 

Every day, 2,500 teens use a prescription or over-

the-counter medicine to get high or change their 

mood for the first time, and the death toll from 

prescription painkillers alone has tripled in the  

past decade.  

BACKGROUND 

 

Due to these high levels of prescription and over-the 

counter (OTC) drug abuse, drug overdoses are now the 

leading cause of accidental death in the United 

States, outpacing fatalities from car crashes.  

 

If the human toll were not enough, all of this has an 

enormous drain on the nation’s economy, with the 

health care costs related to this behavior totaling 

$72.5 billion annually. 
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THE PARTNERSHIP AT DRUGFREE.ORG, in collaboration with a 

diverse group of committed partners, launched a first-of-its-kind 

public awareness and mobilization campaign. The Medicine Abuse 

Project kicked off the week of September 23 to 29, 2012, and aims 

to curb the abuse of medicine, the most significant drug problem 

facing the  United States today, and one which the Centers for 

Disease Control and Prevention has classified as an epidemic.  

 

The campaign encourages parents and the public to take action: 

first, by talking with their kids about the dangers of abusing 

prescription and over-the-counter medicines, and second, by 

safeguarding and properly disposing of unused medications.  

 

We have made a five-year commitment to this effort with the  

goal of preventing at least 500,000 teens and young adults from 

abusing medicines while advancing intervention, helpline and 

treatment resources to help those who have already begun to 

abuse these products.   

 

Further, The Medicine Abuse Project has enlisted key constituents 

including parents, health care professionals, educators and 

community leaders, and assembled science-based content targeted 

to each of these constituencies, enabling them to play a role in 

ending the epidemic of medicine abuse.   

 

The need for a serious 

and sustained  national 

prevention effort related 

to medicine abuse is well 

documented, and The 

White House Office of 

National Drug Control 

Policy’s (ONDCP) 2011 

Prescription Drug Abuse 

Prevention Plan calls for 

a four-pillar approach.  

It includes education of 

parents, youth, patients 

and prescribers, 

monitoring of 

prescriptions to reduce 

doctor shopping, proper 

medication disposal and 

empowering enforcement 

to eliminate improper 

prescribing and 

dispensing practices.   

> 
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THROUGH THE PARTNERSHIP’S LONGSTANDING RELATIONSHIPS 

with the advertising industry and the media, a key element of 

The Medicine Abuse Project launch was a concentration of 

powerful public service advertising focused on the tragic impact 

of medicine abuse on real families. These messages called 

parents and all concerned citizens to action, encouraging them 

to visit The Medicine Abuse Project site to find out how they 

could help end the epidemic at MedicineAbuseProject.org 

 

$10 million in donated television, radio, print and digital 

advertising time and space supported The Medicine Abuse 

Project in its initial phase.  With the help of partner Horizon 

Media, our television messages ran on the CBS, Fox and ABC 

broadcast networks and more than 50 national cable networks 

including the Turner, A&E and Discovery networks. ► 

 

In addition, banner advertising linking directly to The Medicine 

Abuse Project site ran in major parent-targeted web destinations 

from September through November. ▼ 

 

 

◄ Yahoo! Health donated banner 

ad space to promote The 

Medicine Abuse Project. 

PART 1 

LAUNCH WEEK ACTIVITY  
National and Local Advertising 

http://www.medicineabuseproject.org/
http://images.google.com/imgres?imgurl=http://thehorrorgeek.com/wp-content/uploads/2009/04/amc-logo-300x197.gif&imgrefurl=http://thehorrorgeek.com/?tag=american-movie-classics&usg=__iIRgjuZLluMUoQz9blRDEH3jcgg=&h=197&w=300&sz=7&hl=en&start=11&tbnid=U0unjy5O7x40lM:&tbnh=76&tbnw=116&prev=/images?q=AMC+logo&gbv=2&hl=en
http://images.google.com/imgres?imgurl=http://www.brandsoftheworld.com/brands/0022/1876/brand.gif&imgrefurl=http://www.brandsoftheworld.com/categories/television/221876.html&usg=__bopIyfM-wqFqDcri_FYee2bLzsI=&h=200&w=200&sz=3&hl=en&start=1&tbnid=ZJKDoGdlbcrsnM:&tbnh=104&tbnw=104&prev=/images?q=A&E+networks+logo&gbv=2&hl=en
http://www.cbs.com/
http://www.cnn.com/
http://www.tnt.tv/
http://images.google.com/imgres?imgurl=http://www.foundationforbcpl.org/foundation_comcast.jpg&imgrefurl=http://www.foundationforbcpl.org/foundation_Novel_Night_2005.htm&h=275&w=1076&sz=22&hl=en&start=2&tbnid=TgKWrgt9DI7cXM:&tbnh=38&tbnw=150&prev=/images?q=comcast&gbv=2&svnum=10&hl=en
http://images.google.com/imgres?imgurl=http://nothingbutbonfires.com/files/images/wetv.jpg&imgrefurl=http://nothingbutbonfires.com/?q=node/531&usg=__RvZUKSdPhqDC4F6Wb0Cfym4d0p8=&h=100&w=225&sz=4&hl=en&start=2&um=1&tbnid=AOpDn8PediT3jM:&tbnh=48&tbnw=108&prev=/images?q=WETV&hl=en&rlz=1G1GGLQ_ENUS335&sa=G&um=1
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THIS PROVOCATIVE AND HIGHLY INFORMATIVE FULL  

page print ad ran in The New York Times, Staten 

Island Advance, Time Magazine and New York 

 

Magazine during launch week, and was made 

available in poster form to doctors and other health 

care professionals across the country. 
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National Public Relations 

From L to R: New York City Health Commissioner Dr. Thomas Farley;  

The President at Drugfree.org President and CEO, Steve Pasierb; and 

actor/advocate, Melissa Gilbert at Grand Central Terminal on September  

25, 2012 

All those passing through Vanderbilt Hall in Grand 

Central Terminal were offered an informational 

card promoting our webinar with A&E later the 

same week, and were invited to visit The Medicine 

Abuse Project site at one of four iPad stations and 

take the Pledge to help end the epidemic of 

medicine abuse.  Nearly 5,000 cards were 

distributed and approximately 700 Pledges were 

signed by end of day. 

 

Later the same day, at CVS’s 42nd Street store, 

there was another awareness event which included 

a display featuring an infographic illustrating the 

extent and severity of the medicine abuse 

epidemic. CVS and The Partnership employees 

distributed leaflets promoting the webinar and 

provided an opportunity for shoppers to sign the 

Pledge. The infographic is also featured on 

MedicineAbuseProject.org. 

 

 

IN CONCERT WITH THE PUBLIC SERVICE ADVERTISING 

blitz, The Partnership worked with PR firm 

CRT/Tanaka to achieve maximum possible visibility 

for the issue in both national and local media. 

Significant outreach was anchored around a few key, 

live events, including a major display and press 

event in Grand Central Terminal, New York, on 

Tuesday, September 25; the NYSE Closing Bell, also 

on Tuesday, September 25; a webinar co-hosted by 

media partner A&E Networks at the Newseum in 

Washington, D.C., on Thursday, September 27th; and 

the DEA’s National Drug Take-Back Day on Saturday, 

September 29th. 

 

Significant New York City-based news coverage on  

the 25th included: WPIX-TV New York (Interview with 

The Partnership CEO Steve Pasierb), WCBS-Radio and 

WCBS-TV New York (“Live From the Couch”).  

 

The speaking event at Grand Central Terminal 

featured New York City Health Commissioner Dr. 

Thomas Farley and actress and The Partnership 

spokesperson Melissa Gilbert, along with The 

Partnership CEO Steve Pasierb National Parent 

Network member Phil Bauer.  

 
National Public Relations 

http://medicineabuseproject.org/images/uploads/misc/Infographic.pdf
http://medicineabuseproject.org/images/uploads/misc/Infographic.pdf
http://medicineabuseproject.org/images/uploads/misc/Infographic.pdf
http://medicineabuseproject.org/images/uploads/misc/Infographic.pdf
http://medicineabuseproject.org/images/uploads/misc/Infographic.pdf
http://medicineabuseproject.org/images/uploads/misc/Infographic.pdf
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Top regional stories included: 

  

WCBS-TV (New York)  

WNBC-TV (New York)  

WPIX-TV (New York)  

KTLA-TV (Los Angeles)  

KGO (San Francisco)  

Chicago Parent  

WFTS- TV (Tampa/St. Petersburg) 

Dallas Morning News  

Kansas City Star  

Miami Herald  

Honolulu Star-Advertiser  

Tampa Tribune  

The News and Observer  

Roanoke Times  

Charleston Gazette  

Evansville Courier and Press  

The Cincinnati Enquirer  

Des Moines Register  

Louisville Courier-Journal 

Staten Island Advance 

 

REPRESENTATIVES FROM THE MEDICINE ABUSE PROJECT, led by Melissa 

Gilbert and Partnership CEO Steve Pasierb, rang the closing bell on 

September 25, 2012 at the New York Stock Exchange and the video of the 

closing received hundreds of views on the web, showing that large, public 

events are effective in gaining attention for the campaign.   

 

Among The Medicine Abuse Project representatives at this event were Phil 

Bauer and Avi and Julie Israel, who lost their sons Mark Bauer and Michael 

Israel to prescription drug overdoses. The closing bell that day was 

dedicated to the memory of Mark and Michael and the goal of preventing 

other families from experiencing their pain at the loss of a child.  

http://medicineabuseproject.org/news/entry/the-partnership-at-drugfree.org-rings-the-closing-bell-at-the-new-york-stoc
http://medicineabuseproject.org/news/entry/the-partnership-at-drugfree.org-rings-the-closing-bell-at-the-new-york-stoc
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(left to right)  Steve Pasierb, President and CEO of The Partnership at Drufree.org;  

Dr. Libby O’Connell, Chief Historian and Senior Vice President, A&E Network; Jeff Von 

Vonderen, interventionist on A&E’s “Intervention”; Harvard Medical School’s Dr. Bertha 

Madras; Sofia, a young woman in recovery; DEA Administrator Michelle Leonhart; Gil 

Kerlikowkse, Director of the Office of National Drug Control Policy 

 

The Hope for Recovery webinar was preceded by a reception 

where The Partnership recognized the funders and strategic 

partners who made The Medicine Abuse Project possible. The 

reception was attended by representatives from many of our 

federal partner agencies. ▲ 

“HOPE FOR RECOVERY,” our webinar with A&E 

Networks, was promoted extensively by The 

Medicine Abuse Project’s strategic partners to 

their networks, and reached about 16,000 

students, teachers and concerned citizens. The 

webinar also featured a question from the 

actor Matthew Perry about the role of drug 

courts in promoting recovery. ► 

Overall, via an extensive outreach to both 

national and local media, The Medicine 

Abuse Project launch generated more 

than 45,000,000 media impressions, 

including the following major features: 

Partnership CEO Steve Pasierb (center) moderated a panel made up of (left to 

right) Gil Kerlikowske, White House Office of National Drug Control Policy 

Director; Sofia, a young woman in recovery; Jeff van Vonderen, interventionist on 

A&E’s show “Intervention”; and Dr. Bertha Madras of Harvard Medical School.  

http://www.aetv.com/medicineabuse
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THE “CALL TO ACTION” in all the advertising and 

public relations activity was to go to 

MedicineAbuseProject.org, take the Pledge to help 

end the medicine abuse epidemic and find out what 

you can do—whether you’re a parent, a health care 

professional, an educator, a community leader or a 

concerned citizen—to help reduce by 500,000 the 

 

number of American teenagers starting to abuse  

medicine over the next five years. In the coming 

year, The Partnership and its strategic partners will 

continue to promote the site and encourage visitors  

to take action, but here are some key metrics that 

capture the extent of The Project’s success in its  

first months. 

  

 
Audience Engagement 

http://www.medicineabuseproject.org/
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DEA TAKE-BACK DAY 

One of our major objectives and engagement opportunities 

was participation in the Drug Enforcement Administration’s 

National Take-Back Day on Saturday, September 29th. 

Thanks to DEA’s activation of its nearly 5,300 take-back 

locations nationwide and extensive promotion of the 

September 29th Take-Back Day, over 488,395 pounds (244 

tons) of prescription medications were collected from 

members of the public.  

 

To encourage additional participation in the Take-Back, 

The Partnership ran a contest asking people to Tweet a 

picture of themselves dropping off medication at their 

local Take-Back location in order to be submitted in a 

raffle to win one of two iPads. Picture of winners above. ▲ 

 

SITE TRAFFIC & SOCIAL MEDIA 

MedicineAbuseProject.org received 86,076 visits, 68,910 

of these unique and 22,984 from mobile phones and 

tablets from September through December 2012. Over 

the same period, about 1,600 people visited The 

Medicine Abuse Project quiz to find out how much they 

know about the issue of medicine abuse. Also during this 

time, nearly 6,350 people visited The Partnership’s 

Facebook page to receive more information about The 

Medicine Abuse Project. 

 

THE PLEDGE  

From September through December, more than 5,000 

people took the Pledge to end medicine abuse and gave 

us their email address so that they can be an active part 

of the Project moving forward. ▼ 

http://medicineabuseproject.org/


12 

Additionally, The Medicine 

Abuse Project secured 

24,000 pharmacy bags 

distributed in eight states 

with The Partnership at 

Drugfree.org as the 

exclusive advertiser,  

a value of 13,700. 

◄ 

New York Magazine also issued an  

e-blast to more than 50,000 subscribers 

promoting one of our premiere launch 

week activities.  

►  
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OVER THE COURSE OF THE LAUNCH WEEK, leaders 

in the substance abuse field blogged or provided 

features for The Partnership at Drugfree.org’s Join 

Together newsletter, which provides news about 

the substance abuse field, and reaches more than 

50,000 professionals in health care, education and 

public policy. Contributing experts included some 

of the most preeminent individuals in our field, 

including Dr. Thomas McLellan of the Treatment 

Research Institute; Gil Kerlikowske, Director of the 

Office of National Drug Control Policy (ONDCP); and 

Dr. Thomas Frieden, Director of Centers for Disease 

Control and Prevention (CDC) pictured below.▼ 

There were more than 4,000 social media mentions 

and a total of 41,265,758 social media impressions 

(Twitter, Facebook, blogs and videos) through the 

course of the launch period. This, in part, was driven 

by influentials who showed social media support for 

the campaign, including Dr. Oz, Larry King, Maria 

Shriver, To Write Love on Her Arms, LIVESTRONG, 

Andrew Zimmern and the organization’s own celebrity 

spokesperson, Melissa Gilbert. 

http://www.drugfree.org/join-together
http://www.drugfree.org/join-together
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WORKING WITH ITS NETWORK OF ENGAGED PARENT 

advisors and ambassadors, experts in the field of 

medicine abuse and addiction treatment and well-

known individuals who have been touched by 

addiction, The Partnership made extensive use of 

social media led by Facebook and Twitter to  

promote The Medicine Abuse Project. On Monday, 

September 24, parents, teens and concerned citizens 

participated in an iVillage chat focusing on medicine 

abuse and featuring The Partnership President and 

CEO Steve Pasierb, along with parent specialist Jerry 

Otero and Assistant Director of Public Affairs Candice 

Besson. On Thursday, September 27, nearly 1,600 

members of The Partnership’s Facebook community 

were engaged in an hour-long conversation with Dr. 

Drew Pinsky and Amber Smith of “Celebrity Rehab.” 

 
Expansive Social Media and Online Dialogue 

http://www.facebook.com/partnershipdrugfree
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THE PARTNERSHIP AT DRUGFREE.ORG conducted a 

survey of key target audience segments. Our 

objectives were to uncover newsworthy aspects of 

the medicine abuse epidemic that could help to 

attract attention from the news media, and obtain 

benchmark measures as we begin The Medicine Abuse 

Project’s five-year effort to cut in half the number of 

teens who initiate the dangerous abuse of 

prescription and over-the-counter medications. 

 

The audience segments surveyed included adults (18 

years old and above) in the general population, 

parents of teens aged 12-17, parents of college 

students and teens 12-17.  Additionally, physicians 

and dentists were surveyed. 

 

Survey questionnaires asked adults about their aware-

ness and perceptions of the medicine abuse problem, 

and their practices with regard to storage and 

disposal of medications at home.  In addition to these 

areas of questioning, parents were asked about their 

communication with their children with regard to  

medicine abuse, their own misuse or abuse of 

medicine, and their provision of medication to  

their children. Teens answered questions about their 

perceptions of their peers’ misuse and abuse of 

medicine, the ease or difficulty of obtaining medicine 

for nonmedical use, and the extent to which they  

had talked with their parents or others about  

medicine abuse. 

 

Physicians and dentists answered questions about their 

awareness and perceptions of the medicine abuse 

problem, their prescribing practices, and familiarity 

with tools to prevent patient abuse of medications, 

including Screening, Brief Intervention and Referral to 

Treatment (SBIRT), prescriber/patient agreements and 

prescription drug monitoring programs. 

 

Results were folded into an e-Book and distributed to 

top-tier media and available on the Project’s website. 

Sample pages from the book told, in graphic form, the 

survey findings:   

PART 2 

SURVEY 

http://medicineabuseproject.org/images/uploads/misc/E_Book-FINAL-9-19-12.pdf
http://medicineabuseproject.org/images/uploads/misc/E_Book-FINAL-9-19-12.pdf
http://medicineabuseproject.org/images/uploads/misc/E_Book-FINAL-9-19-12.pdf
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NATIONAL AND REGIONAL MEDIA 

 

 

 

 

 

 

 

 

 

In the coming year, we will continue our outreach to 

national and top regional media, focusing on key news 

hooks to promote The Medicine Abuse Project’s 

message, including significant press pushes in April (the 

release of the Partnership Attitude Tracking Study and 

the next DEA Take-Back Day) and also 

in September.  

 

We plan to work with a variety of spokespeople, 

beginning with former NBA star Chris Mullin (below),  

a father in recovery. Our goal is to assemble a number 

of individuals who can speak to the issue from a range 

of perspectives, including: helping teens manage 

stress; the risk of medicine abuse following sport 

injuries; personal stories about medicine abuse from 

both the parent and teen perspective; medicine abuse 

among returning veterans; as well as the role of health 

care providers in identifying medicine abuse in teens. 

PART 3 

WHAT’S NEXT? 

 

SOCIAL MEDIA 

We will continue our heavy emphasis on social media 

with continued outreach to public figures who can 

help raise awareness as well as an targeted effort to 

engage “mommy bloggers” who are uniquely 

positioned to reach the key parent audience.  

 

 

 

 

 

 

 

 

 

 

 

 

MOM BLOGGER TOUR 

We’ll engage with a leading mom blogger network to 

engage top mom bloggers to participate in a blog 

tour to discuss the issue of teen medicine abuse. 

Anywhere from 30-60 mom bloggers will participate 

in the tour, complemented with a parent toolkit 

including key messages we want them to address and 

to take action and empower their readers around  

the issue.   

 

 

“PLEDGE TO END IT” T-SHIRTS 

We also plan a “Pledge to End It” campaign which 

will allow celebrities and other influentials to upload 

photos of themselves wearing a Medicine Abuse 

Project T-shirt that can be shared through social 

media, similar to the Stand Up to Cancer campaign.  

 

THE MEDICINE ABUSE PROJECT IS A FIVE-YEAR ENDEAVOR, and there are numerous activities planned for 2013.  

We are executing The Medicine Abuse Project with a 360° point of view by highlighting each of the key 

stakeholder audiences and the unique issues it faces at select points throughout the campaign year.  

Tactics include: 

 

 

 

http://jamati.photoshelter.com/gallery-image/Chris-Mullin/G0000WdnqMWHGOd0/I0000pDPmqD6afa4
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WORKING WITH PARTNERS 

We will coordinate with our partner organizations 

to continue to push out to their members the 

content on MedicineAbuseProject.org through their 

regular communications as well as at their 

conferences and events.   

 

We also plan to create an enhanced grassroots kit 

for 2013 that will feature more customized 

materials for different audiences. 

 

 

ADVOCACY 

In 2013, The Medicine Abuse  

Project will also expand its  

footprint and incorporate  

advocacy as a program goal.  

Our ongoing communication  

with individuals who have signed the Pledge will 

begin to include opportunities to weigh in with 

policymakers  on issues related to medicine  abuse.  

We will also have social media opportunities for 

people to show their support for advocacy actions. 

 

PUBLIC SERVICE ANNOUNCEMENTS 

In September 2012, we distributed our PSAs to our 

national media partners. In the spring of 2013, those 

PSAs will be distributed to our local partners in the 

top 20 media markets so that we can have a second 

burst of exposure. In addition, we are creating new 

PSAs – both for television and print media – that will 

run from September 2013 through year end. 
 
 

MEDICINE ABUSE DOCUMENTARY 

We are partnering with GenArt, an  

arts and entertainment organization  

that showcases emerging fashion designers, 

filmmakers, musicians  and visual artists, bringing 

added cache and awareness to our Project. GenArt 

will work with us to create a documentary that will 

premiere at a film festival in New York City in late 

summer. Giving voice to the teen experience with 

medicine abuse, it will be a valuable tool to engage 

the press as well as educate parents, health care 

providers, teachers, community leaders and policy 

makers about the problem and can be the centerpiece 

of local events in communities across the country.    

http://jamati.photoshelter.com/gallery-image/Chris-Mullin/G0000WdnqMWHGOd0/I0000pDPmqD6afa4
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THE SUCCESS OF THE MEDICINE ABUSE PROJECT  

launch is due in large part  to the tremendous efforts 

of our funders, federal agency partners and strategic 

partners who promoted the Project, driving awareness 

and action. From the corporate CEOs who sent out 

company-wide letters urging employees to participate 

in the effort to the community groups that persuaded 

local pharmacies to hand out information about 

medicine abuse to their customers, our partners were 

 

 

dogged in spreading the word. We thank them for 

their blast emails, Tweets, press releases and 

Facebook posts. We also are grateful for their 

insights and educational content that helped 

populate MedicineAbuseProject.org. We look 

forward to continuing to work with all of them as 

we move toward our common goal of reducing half 

a million teens from abusing medicine in the next 

five years.  

PART 4 

FUNDERS and PARTNERS  

SILVER SPONSORS 

GOLD SPONSORS 

BRONZE SPONSORS 

 

CHAMPION  SPONSORS 
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Alliance for Safe Online Pharmacies 

American Academy of Family Physicians  

American Academy of Pain Management 

American Association of Oral and Maxillofacial 

   Surgeons  

American Association of Poison Control Centers 

American Association for the Treatment of  

   Opioid Dependence 

American College of Emergency Physicians  

American College of Preventive Medicine 

American Dental Association 

American Medicine Chest Challenge 

American Society of Anesthesiologists 

Association of State Criminal Investigative  

    Agencies 

Caron Treatment Centers 

The National Center on Addiction and Substance 

   Abuse at Columbia University (CASA) 

Center for Safe Internet Pharmacies 

Healthcare Distribution Management Association 

International Association of Campus Law 

   Enforcement Administrators 

National Association of Attorneys General 

National Association of Boards of Pharmacy 

National Association of Drug Court Professionals 

National Association of Drug Diversion Investigators 

National Association of School Nurses 

National Association of State Controlled Substance  

   Abuse Authorities 

National Coalition Against Prescription Drug Abuse 

National Council on Patient Information and 

   Education 

National Narcotic Officers’ Associations’ Coalition  

NEA Health Information Networks 

Phoenix House 

SIMmersion 

Treatment Research Institute 

NATIONAL  PARTNERS 

Office of National Drug Control Policy 

National Institute on Drug Abuse 

Drug Enforcement Administration 

Bureau of Justice Assistance 

Centers for Disease Control and Prevention 

Food and Drug Administration 

United States Attorneys 

 

FEDERAL  PARTNERS   
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ACT Missouri 

Any Lab Tests Now 

Bay Area Alliance for Youth and Families, Houston 

Behind the Orange Curtain  

California Friday Night Live Partnership 

Lifeplan Institute 

C.A.R.E. Services 

The Council on Alcohol and Drug Abuse-  

   Dallas Alliance 

Denver RAP 

DrugFreeAZ.org 

F.A.T.E. (Fighting Addiction Through Education)  

Governor’s Prevention Partnership, Connecticut 

HC DrugFree 

Hope2gether.org 

Kentucky Office of Drug Control Policy 

Major Country Sheriffs 

Mothers Against Prescription Drug Abuse 

Mt. Airy Police Department 

Northern Surry Hospital 

Palm Beach County Substance Awareness  

    Coalition 

P.E.A.C.E. Foundation 

Partnership at DrugFreeIowa.org 

Partnership for a Drug-Free NC 

Partnership for a Drug-Free New Jersey 

Partnership for a Drug-Free Ohio 

Pine Street Marketing 

Power of Pain Foundation 

Prevent! Substance Abuse Prevention Coalition  

   of Clark County 

Prevention First 

Project Lazarus 

Recovered4Life 

Save a Star Drug Awareness Foundation 

Schuylkill County Drug and Alcohol Program 

Substance Abuse Free Environment Inc. 

Tackling Youth Substance Abuse Initiative- 

   A Project of the Staten Island Partnership  

   for Community Wellness 

University of Cincinnati 

LOCAL / STATE  PARTNERS   
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To find out more about The Medicine Abuse Project, 

please contact April Brown,  

Director of Corporate Relations  

 april_brown@drugfree.org or 212.973.3555 

 

mailto:april_brown@drugfree.org
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